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A C R O S S  T H E  G L O B E

Only Southern Hospitality—Professional caters lodging  

Southern Hospitality—Professional also showcases the industries 

suppliers and informs operators and owners of the top services and 
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The Only Resource Serving Lodging & Restaurant Operators in the Southeastern United States

PRODUCE  ECO-­FRIENDLY  ON-­SITE MEETINGS    FRANCHISING
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W E B S I T E

Southern Hospitality Magazine— 

Professional’s

industry shows, state news and more to 

F A C E B O O K

Southern Hospitality Magazine— 

Professional

property news, new hires, new products 

and services from around the Southeast 

with dedicated hotel and restaurant  

T W I T T E R

Southern Hospitality Magazine— 

Professional is on twitter @shmpro  

We share the industry’s current news and 

events as well as point people toward our  
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Southern Hospitality Magazine— 

Professional shares our advertisers and 

their news, products and services with or 
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LIVE: JULY 1

 up front featuring always look for ...

TECH UP:  
 

DESIGN TRENDS:  

SPECIAL REPORT  

TECH UP:  

FOOD & BEVERAGE:  

DRINKS

SPECIAL REPORT:   
FRANCHISING

TECH UP:  

DESIGN TRENDS:   

SPECIAL REPORT:   
INSURANCE

TECH UP: POS, PMS 

FOOD & BEVERAGE:  
WINE & SEAFOOD

SPECIAL REPORT:   
 

SALTWATER SPAS

SMART PHONES: MAKE 
THEM WORK FOR YOUR 

BUSINESS

CREATING OUTSIDES THAT 
BRING GUESTS INSIDE

AMENITIES: WHAT’S MOST 
IMPORTANT

WATER FEATURES

LOSE THE CARPET:  
FLOORING MATTERS

BUSINESS OR PLEASURE

TOTAL ACCESS: SPECIAL 
NEEDS GUESTS

MARKETING WITH  
THE SENSES

ENVIRONMENTS  
FOR PARTIES

BUILDING A TEAM

GIVING BACK: SHOW 
GUESTS YOU CARE

BEST-­VALUED BUYERS GUIDE:

STATE SCENE:

AND SHOWS

PEOPLE PLACES THINGS:
 

FROM THE KITCHEN:
 

FROM THE BAR:
 

CHEF SPOTLIGHT:
 

MARK YOUR CALENDAR: 
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B U Y E R S  G U I D E

 
 

B A N N E R / D I S P L A Y  A D S

F A C E B O O K
It’s free! Here’s a place to share product 
and services with properties around the 

T W I T T E R
It’s free! We highlight our advertisers’  

E M A I L  B L A S T S
It’s free! We highlight our advertisers and 
their news, products and services with or 

Southern Hospitality Magazine—Professional presents special advertising opportunities in 
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C O M P A R E  O U R  A D V A N T A G E  R A T E S

W E B S I T E  D I S P L A Y  A D V E R T I S I N G  
 
 1-­2X  3-­4X  

SKYSCRAPER
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Terms: Advertiser may pay by 
check, Mastercard, Visa or 
Discover. 
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SQUARE INSIDE: 

 

 

 

SKYSCRAPER: 
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A D V E R T I S I N G

P U B L I S H I N G  O F F I C E

CREATIVE DIRECTOR

MANAGER OF FINANCE/CLIENT SERVICES   David Dewell

DIRECTOR OF EDITORIAL SERVICES   Elaine Cappellino

southernhospitalitymagazine.com
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